
Lesson 5: Touristic Marketing 

Touristic marketing refers to the process of promoting and selling travel-related 

products and services to potential customers. This type of marketing can be used by 

travel companies, hotels, airlines, tour operators, and other businesses involved in the 

tourism industry. 

Touristic marketing is a complex process that requires careful planning and 

execution to be successful. Here are some key elements to consider when developing a 

touristic marketing strategy: 

1. Identify your target market: The first step in developing a touristic marketing 

strategy is to identify your target market. This includes understanding the 

demographics, interests, and needs of your potential customers. For example, if 

you're marketing a luxury resort, your target market might be affluent 

individuals who value high-end amenities and personalized service. 

2. Develop a compelling message: Once you have identified your target market, 

you need to develop a message that resonates with them. This message should 

highlight the unique features and benefits of your product or service, and why 

it's a great fit for their needs. 

3. Choose the right marketing channels: There are a variety of marketing 

channels that can be used to promote travel-related products and services. These 

include online advertising, social media, email marketing, content marketing, 

and more. It's important to choose the channels that are most likely to reach your 

target market. 

4. Create engaging content: To capture the attention of potential customers, you 

need to create engaging content that showcases your product or service. This 

can include photos, videos, blog posts, and other types of content that highlight 

the experience of traveling to your destination. 

5. Build relationships with customers: Building relationships with customers is 

a key component of touristic marketing. This involves providing excellent 

customer service, engaging with customers on social media, and encouraging 

repeat business through loyalty programs and other incentives. 

6. Measure your results: Finally, it's important to measure the success of your 

touristic marketing efforts. This includes tracking website traffic, social media 

engagement, and other metrics to determine what's working and what's not. Use 

this information to refine your strategy over time and continue to improve your 

results. 

Overall, touristic marketing is an essential component of the tourism industry. By 

understanding your target market, developing a compelling message, choosing the right 

marketing channels, creating engaging content, building relationships with customers, 

and measuring your results, you can create an effective touristic marketing strategy that 

drives growth and success for your business. 

 


